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Dissemination Note

Evidence exists, although not without limitations, about best dissemination methods to use in health care settings. HSR&D’s Veterans Evidence-Based Research, Dissemination and Implementation Center reviewed the available literature on strategies that keep providers informed and practice current and appropriate.1  MDRC’s Information Dissemination Program (IDP) offers the following summary material to assist you in thinking through dissemination of plans and preparing materials.    

Basic Conditions for Strategic Dissemination

For innovations to be implemented by potential adopters in health care settings and the community, four basic conditions must be met: 2
· Information must be disseminated to potential users about the characteristics of the innovation and must be presented in accessible, “user-friendly formats;

· Information must include evaluative data about basic validity, relative advantage over alternatives, cost-effectiveness and lack of serious side effects;

· Financial, human and physical resources must be available to support the implementation of the innovation; and

· Potential users must be assisted in addressing the complex human dynamics of innovation adoption – overcoming resistance to change, fears, and anxiety and creating a positive environment for everyone to “own” the innovation and become involved in the process of change itself.

1. VERDICT Brief.  Spring 1998.   A review of strategies that keep providers informed, and practice current and appropriate.  On the web at: www.va.gov/resdev/verdict.pdf

2. Adapted from:  Backer TE, David SL and Savey G.  Reviewing the behavioral science knowledge base on technology transfer.  Rockville, MD:  National Institute on Drug Abuse, 1995.

